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Originally from the United States, Dr. White holds degrees in Cultural Anthropology
(Rice Univ.), Literature (Univ. of Hawaii), and International Relations (Waseda Univ.). He
researches how new media technologies are changing the way we interact with
products and people in an increasingly digitalized world.
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In this class | invite you to explore the many ways advertising not only sells us

products but also promises us happiness. | look forward to our discussion!
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