News Release X

7 2% hL s = b= XA RISt y oé
T106-0032 HUAHSHEK AANR 4-8-7 AAKZIAE LA T HE Fenetre
http://www.fenetre.co.jp/jpn/ Partners

201249 A 12 H

ASEAN /~"— b —V—F 2243 4G

~ 17 EHY 48 FHTHRET V7 OMRGEMRELE - #2855 - tEALFEORHIHI & 8 ~

7z R MV e = M= XGRS (REAE - EILER ARk TSR OSAAR, LN T7 =1 hb -
IN—= R F—=X]) AV W 2 F—F 3 )L (Orissa International Pte Ltd, {%F : 7 & - X
Sarath Menon, At : > HR—v LIF AV v ¥4h)) X BARBEOHMET 7B 58— ) —
EERBO Ny Fr—U— A EZARA LRI LET, (K22 N ESEY X7 CHEMR IOt 4 B
BLEWE W) AARDHF/NMEED =— X% 21T, WithO ZNE TOEBEE VR AKRORBRETHENTZ LT,
HWET VTR 53— M=t —be 2%y r—IfkLE LT,

MY —ERIHEMET VT RFEEOFEEETHDH Vo HR—L, XbhF AL XA, AV RXTT, vLb—¥
T, 749806 rEHERGE LicX— M —REORHEEENE LTWET, xR Ld/\—hF—0D
FREITOERERE, (EASe, 7O MY =V U PEGEhE. 770 F v A V— TRV —% BAREDE
==X e LEd, =207 nt R, OEMEEOY X F7 v 7 QBRI S REE
DERR, @OBFEMEE~Da X7 N L FERIE, OBKZ R LIBEHEE L OB TOI—7 1 V7 3RE (2
HIE T 6~8 ), Of &8 H%DO 7+ —7 v (17 HH) WO ER->TWET, Fo, A7
a AT £, BRI U THMTOIT AR RITCIHAICE T 2 R — MEb s LET,

AV o iE 16 IR SE G LSO OEHEREOY R— MERAH Y, THETOFHFETHD
KEREHEE. B7 YV 7HN=T M, XUV AR_=T W, AT 4 T HIN o TR VEBREET. R
BRI BT % OB BAMRIERE 7 & O BEE T, Jelivikiir, PEFEMM, IT. =L ¥— BE., 7414 794
TR, HEM, AREOKL REXORET U7 RSN N ES AT o TERBRRH Y
T, £, TR ML N —= b= XIKRENR VAR T N HARE FESFTOE R 2 T, HARMNZE
DALk A AR — b L CERBRE . BAROF/NMEEOWIMREERECE S EB AR — F 21T o TE 4%
B £,

TR R R—= =X F Y vPHiE, ABOERY V—2X 0 2 FEBT, HADHF/NEZ 50 +Eo
W7 UTICB T AR AMBEOIEZ HIELE T,

W — B X DR & ik
AR : S HR—, REF L, A, AV FRTT, v =T, 74U BB D= —¥%
OB RGBS, (LA, 70 MY =V I &Gt 770 F v A V—, T4V —%)
P -NEF NN 3



W 3~4 » H
P—EANE LAl

S3 A N ik (FiiA)
EARP—ER O BEEDOI AT v 480,000 [
@ BT HGIREEOMER Q X—VRE | -1 7 EHEO&EITRY £ *2
DH D) R (LS ST HREAPES dEGIBIA
@ WEMiEE~Da X7 N ETFRINE T

@ HRA R OBEMTOI—T 1
JERE (2 BT 6~8 A2 *1, B To
Bl 5 150m AR b FHhL FTReE)
C>ﬂAﬁ&®7¢m~7yf(1ﬁﬂﬁ)
Dl tabe S BIFHEEO BAGERG T

FTva v ﬂAﬁ~®ﬁﬁx&y7ﬁﬁ%m~b 42,000 [~
MKBIHIA & o 713055 EBHIGE IS L TCWET | - R 1 BH7z o8EIc20 £
- IR REIC L > TRARY £
- FEIAZSEE B BR» Y FF

FTEE~DODAARANRS v 7 DEATHAR— k 52,500 Y
SR 1L A OAKEICR Y
s TEVASSERE DB F9

EiZE & OF A% = EROMRAT (A —/V E&ERE | 52,500 H~
TOarH 7 b IRGEEFEORE  ZRERAE) | -1 Adbv oIy £
MERITEBNFIC L > TR £

HOZB T 28 & R FEORA 10,500 4~
- T L S TR £

B 5 HHRAT (Wi - PRIREE @%Mg%MA@$%\2LmoH~
VEERLOERSE) C1EB BT b &R ) £
- R I ko TR D £

*1 FTEEORBAIHEIZALTHY . HHNTLHOTIEHY A
2R T LD —=RFHR—=F I VALPN ) AJHDEL B 1 =) T OFEIRY W= T x5l
L 7e %6 OAfik% X 650,000 1 (Blid) &720 £

BFU oy HRE 52 2 VRO THRES

WAHIIAARCEORE T U7 ICB T VX RARMEZEHDE L ET, PTHLEENTGETHL IR,
NREFA HA, AV RXUT, vb—vT ., 74 UL, B migBa e ERT 2 AAREEICE ST
ETHMN R R ARE T, TOMAZLI NI L E T,

a. ASEAN @ GDP (34 180 JEF, AMiEK 6 (EATY

b. HADEH DK 20%725 ASEAN #E[fT O 6O T

c. K[E « ASEAN BV R AFESE DO LR — MZ XD & ASEAN OMEHIZ L D7 A U ARG O LA
SREIX, PEMEBEEDO 20, L TA 2 RHEED 9FICHLROET

d. FESCA v REOTS L T 5 & FRIICREBCS AR KV & Bbh E 4

e. 2015 TN ORIBIBE L 4L, AMRLEARDIREMENH L, L0 BWRERE L 700 £7



f. IR ARR R 4~6% 2 AR L Tl 0 | PRIEOMEINEE Y >ob Y AARSRL—E X
DI E B HIAZTE

ASEAN TIEAZBNI L, B2 % o 75 EAT UMY, 2O e tiig s BT 5 FiERH Y £
T FAUTEEAR B S — M=% o 5 2 LT, AL 15 4RI 5 ASEAN M ~OA ERE¥ES A
TBEOBRBNHY . AASEICE > ThHEe/ S— N —%2~vF o735 LNAHETT,

TV WP e f B2 —F T aF)L
RE TR R

(LAF. 530
We would like to welcome more Japanese companies to consider actively about doing business in
South East Asia. The key economies in the region, especially Singapore, Malaysia, Thailand, Indonesia,
Vietnam and the Philippines, offer a very attractive business opportunity for Japanese companies who

are looking for new export markets for their products.

Consider the following facts:

a. ASEAN (Association of South East Asian Nations) has a collective GDP of nearly US$2.3 trillion
and a population of about 600 million people.

b. Over 20% of Japan’s total exports go to ASEAN.

c. While the statistics for Japanese products are unavailable, the US-ASEAN Council reports that the
average ASEAN consumer purchases twice as many American goods as the average Chinese
Consumer, and NINE times more as the average Indian consumer!

d. There are significantly less tariffs and barriers to entry for Japanese exports to ASEAN compared
to China and India.

e. In 2015, the formation of the ASEAN Economic Community will mean greater economic integration
within the region. This will mean the elimination of tariffs, free movement of professionals, freer
movement of capital, and a streamlined customs clearance procedure.
http://www.aseansec.org/Fact%20Sheet/AEC/2007-AEC-001-2.pdf

f. With average economic growth rates of between 4-6%, and the growing emergence of a middle class
population with greater spending power, the prospects for increasing exports of Japanese products

and services to ASEAN 1is very high.

For those companies that are interested in exporting to ASEAN but do not have plans to establish a
direct presence there or hire their own sales staff, the key to success is to find good channel partners
(agents and distributors) in the region. Fortunately, Orissa’s experience over the last 15 years in helping
companies to find such partners means Japanese companies now have a proven partner to help them
with this process.

Sarath Menon
Managing Director

Orissa International Pte Ltd
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: 1003 Bukit Merah Central #05-06, Technopreneur Centre, Singapore 159836

: +65-6225-8667

: +65-6225-8330

: admin@orissa-international.com

: www.orissa-international.com

: Sarath Menon
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